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Junia Geisler, (202) 452-9495
REPORT EXPOSES DISPARITY IN ALCOHOL ADVERTISING TO HISPANIC YOUTH, REINFORCES NEED FOR INCREASED FOCUS ON 

REDUCING CHILDHOOD DRINKING IN AMERICA

Washington, D.C. (April 30, 2003) – The Leadership to Keep Children Alcohol Free commends the Center on Alcohol Marketing and Youth (CAMY) for shedding light on the exposure of Hispanic youth to alcohol advertising and continuing to focus national attention on the critical public health problem of childhood drinking.  Recent studies have shown wide and pervasive overexposure of all youth to alcohol advertising in magazines and on television and radio, but CAMY’s Exposure of Hispanic Youth to Alcohol Advertising released today finds that Hispanic youth are even more overexposed to alcohol advertising than non-Hispanic youth.  

In addition to what children see and hear from adults at home, school, and in their communities, advertising is one of many influences in a child’s everyday life that affects behavior—and the Leadership believes CAMY’s report demands the attention of all adults who have a direct impact on our children.

In a recent government study among ninth graders, binge drinking was reported by 30 percent of Hispanic students, 27 percent of non-Hispanic white students, 15 percent of African-American students, and 5 percent of Asian-Pacific Islander students.  Such statistics clearly indicate the need for organizations like the Leadership and CAMY to work together to address the problem of childhood drinking not only among our nation’s Hispanic youth, but all of America’s children—especially in the 9 to 15 age group when the problem often begins.

The Leadership is committed to working with organizations like CAMY to identify areas of key concern and design efforts to address them.  Working with policymakers, parents, law enforcement officials, healthcare professionals, and media and opinion leaders, the Leadership continues to support proven prevention strategies, including enforcing existing underage drinking laws; restricting access and availability of alcohol to children; limiting alcohol advertising enticing to children; and supporting a national childhood alcohol use prevention campaign.

For more information on efforts to reduce childhood drinking, visit the Leadership Web site at www.alcoholfreechildren.org.
# # #

About the Leadership: The Leadership to Keep Children Alcohol Free is an initiative spearheaded by more than 30 Governors’ spouses to prevent the use of alcohol by children ages 9 to 15.  The initiative was founded in 2000 with support from the National Institute on Alcohol Abuse and Alcoholism and The Robert Wood Johnson Foundation and receives additional support from several other Federal agencies.  It is advised by representatives from 28 public and private organizations with shared interests in children’s well-being and is the only national coalition that focuses on the prevention of alcohol use in this young age group. Visit www.alcoholfreechildren.org.
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