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Governors’ Spouses Praise Groundbreaking Report Condemning Alcohol Web Sites with Kid-Friendly Content, Urge Monitoring
Washington, DC – Leadership to Keep Children Alcohol Free, a unique coalition of governors’ spouses, federal agencies, and public and private organizations working together to prevent children from drinking, today urged parents and lawmakers to pay attention to the findings of a new study on youth and online alcohol advertising: Clicking with Kids: Alcohol Marketing and Youth on the Internet.  

The study, by the Center on Alcohol Marketing and Youth at Georgetown University, found that alcohol company web sites are attracting hundreds of thousands of visits from underage youth.  The web sites are filled with video games, music downloads, customizable e-mail and other content popular with young people.  

These web sites are easy for children to access, even on computers with parental control software. Despite alcohol company promises to work with parental control software makers, tests of these software packages by parent volunteers found that 76 percent of alcohol web sites could be accessed on computers with this software at least half the time.  Leadership Co-Chairs, Hope Taft, First Lady of Ohio, and Mary Easley, First Lady of North Carolina, were among the parents in seven states who tested the parental control software packages. 

“This important and troubling report documents how our children are being attracted to alcohol web sites to which they have easy access,” said Mrs. Taft  “While parents, teachers and law enforcement personnel are trying to keep our children away from alcohol, these web sites ply them with video games, music downloads and customizable e-mail, all of which are designed to sell alcohol.”

Clicking with Kids reveals for the first time how frequently children are logging onto alcohol web sites, catalogues content on the sites that appeals to youth, and reports on parental control software packages’ effectiveness in blocking access to the sites.  Among the report’s findings:

· Despite alcohol industry marketing codes promising to limit access to only legal-age adults, nearly 700,000 visits to alcohol company web sites in the last six months of 2003 were from young people under the drinking age.

- more -
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· Alcohol web sites feature an array of kid-friendly video games such as car races, air hockey and pinball, as well as downloadable customized music, interactive accessories and other content considered attractive to youth.  The majority of this content is concentrated on web sites for beer, distilled spirits and “malternatives,” the usually sweet-tasting alcohol drinks that are sometimes produced as joint ventures of beer and distilled spirits companies. 

· The majority of parental control software programs, described by the alcohol industry as critical to limiting underage access, are largely ineffective at preventing youth from visiting these sites.

“This report underscores the importance of regularly monitoring alcohol marketing and youth and making the findings widely available to parents and policy makers,” said Mrs. Easley. “The Internet is familiar territory for kids, but parents are often in the dark about what is on the web.  We must ensure that, as parents, we educate ourselves about the potentially dangerous marketing practices to which our children are exposed.”   

Founded by the National Institute on Alcohol Abuse and Alcoholism and The Robert Wood Johnson Foundation, the Leadership to Keep Children Alcohol Free is a unique coalition of Governors’ spouses, Federal agencies, and public and private organizations committed to preventing the use of alcohol by children ages nine to 15.
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